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1. PERSONAL DETAILS

1.1 I am Richard Jacques and | appear at this public inquiry with my witnesses John
Freeman and Dora Pilkington on behalf of the Joint Parishes Group (JPG). | have
been helped in the preparation of this proof of evidence by colleagues within the

JPG.
1.2 I am a Parish Councillor, resident of Thurham and Chair of the JPG.
1.3 | am not an expert in planning law or any other technical matter relevant to this public

inquiry. | appear as a local resident/Parish Councillor and a member of the JPG.

2. SCOPE OF EVIDENCE
2.1 | will set out below why the JPG believe KIG will undermine the tourism industry in
the area surrounding the proposed site.

2.2 We believe KIG will undermine the tourism sector, particularly rural tourism, that has
been growing in the area in recent years.

3. IMPACT ON TOURISM

3.1 One of the positive attributes of the national, regional and local economy in recent
years has been the growth of the tourism sector, particularly based on sustainable
tourism.

3.2 Increasingly, the tourism market has been seeking to nurture the enjoyment of the
natural and historic environment, and to encourage the sustainable growth of tourist
numbers, employment in this sector.

3.3 Traditionally Maidstone and its villages have been slow to respond to this
opportunity, but in the last two decades a small but locally important tourism market
has developed, coupled with the development of other major attractions nearby, such
as Leeds Castle.

3.4  As a result, these rural communities (which have witnessed the decline of primary
industries such as agriculture) have been able to diversify into tourism on a scale
proportionate to the economy and sensitive to the environment.

3.5 The South East Plan stresses the importance of rural tourism. It calls for rural tourism
to be “encouraged” and for development to respect the “character and
distinctiveness” 2 of the rural environment.

3.6 Likewise, Planning Policy Statement 7 stresses that planning decisions should take
into account the fact that “tourism and leisure activities are vital to many rural

! South East Plan (2009), Page 172
2 Ibid., Page 29
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economies”. Thus both national and regional policy emphasise the importance of
protecting rural tourism in planning and development.

3.7 Instead, the KIG will weaken the rural tourism that the South East Plan seeks to
encourage by damaging the character and distinctiveness of the rural environment in
Maidstone.

3.8 Research commissioned by Tourism South East says that in Maidstone in 2006 over
£200million in turnover was generated by tourism, supporting more than 4,500 jobs®.
Clearly tourism is of central importance to the local Maidstone economy and much of
this tourism is reliant on the district’s attractive surroundings: there are 650 rural
tourism and leisure businesses in the vicinity of the AONB. *

3.9 This research shows that some £58million was spent by visitors on accommodation
in Maidstone during 2006 and that local hotels and B&B’S are concerned about
losing this income.

3.10 I would now like to introduce two witnesses who will detail how they feel that the KIG
will impact upon their business.

3.11 I now call John Freeman of The Black Horse Inn:

“Having invested a huge sum of money, time and hard work, not only from ourselves but
also from our staff, all of us at The Black Horse Inn, Thurnham would be devastated if the
application goes ahead. In August 2004, we opened the first of our Bed and Breakfast rooms.
In 2006 we opened a further ten and this year we have opened fourteen more. Tourists
whost ay with wus don’t just come here for the |
Il m the “breakfast boy"” and therefore see t|
guests are amazed at how beautiful our location is and were relieved to find such lovely
countryside while they visited Leeds Castle, Canterbury and all the other places of interest
that Kent has to offer. One chap fromf Manche
this development goes through,t hat ' s what he wil/l find on his
return. Unfortunately, Maidstone as a County town has very little to offer unlike Canterbury
so why should we agree to making it so much worse. The site for KIG will be overlooked by

an “Area of Out st aviichiinolgles tHeafamous RilgrimsBvéayp Wil y "
people walking this ancient trail want to overlook KIG? No, 0 f course they won’t
now known as the “GatewayGdamnddé&mgofandEnrglaamd™ oy

we suffer more unsightly development.”
3.12 I now call Dora Pilkington, Coldblow Farm Equestrian Centre:

“We moved to this area of Kent eleven years ago. We chose the area very carefully indeed.
We were especially attracted to Coldblow Farm because of its situation on top of the Kent

* The Economic Impact of Tourism on Maidstone, 2006, Tourism South East, Page 3
* Kent Down AONB, Management Plan (Kent AONB Unit 2009), Page 113
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(formerly known as North) Downs overlooking Bearsted & Thurnham and were reassured by
the designation of Area of Outstanding Natural Beauty.

Our original intention was to stay primarily in traditional farming activities for our living.
Over the past decade we have, like many small farmers in Kent, had to diversify and take
advantage of the wonderful unspoilt countryside with its unparelled views across unspoilt,
that is to say undeveloped countryside.

At our farm, we have turned our former chicken, pig and sheep barns into simple group self
catering accommodation for 2—60 people. We also run a small equestrian training centre
offering vocational courses in term time for students from several local schools and colleges.
In school/college holidays we then welcome many groups of children, young people and
adults who bring with them their own ponies and horses and stay for up to a week. Because
we are close to London we attract many groups to us for whom it is their first visit to real
countryside. Once they have stayed with us they often tell us they have the confidence to
travel further afield to more remote or wild areas of the U.K.

All our customers come to us because this area is so much more than just its views across

open countryside. The surrounding country lanes are quiet and relatively speaking traffic

free. They come to us because they can walk, cycle and ride their horses to the nearby
vill ages. They do rar tindead many graum@ maekl the staut tof thkire r e
stay here with a train ride to Bearsted station and a 2 mile walk across open countryside up

to our farm. They spend their money in the shops, pubs and tourist attractions. To the east

and west of us there are two quite different woodland centres to visit both for quietness or

to learn. All around are what some people would say are remote country pubs, shops,
churches and so forth. We actively encourage our customers to leave the car at our farm.

The KIG proposals are a most serious threat to our local rural business economy. We have
not been reassured in any way whatsoever
not be affected. The enjoyment of key footpaths and bridleways that cross the proposed
development site will disappear forever. Who would want to listen to, let alone walk, cycle

or ride horses whilst looking down on such an intensive development let alone cross through

it?

The area of Kent around the AONB also has the potential to bring an increased
number of tourists in the near future, particularly as tourism by people within the UK
has increased in recent years and because of the links to the rest of the country
created by the new high speed rail link. The Kent Down AONB Management Plan,
identifies:

warm and attractive part of the country”

> |bid., Page 105
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3.14 The KIG will, however, seriously affect the area’s ability to attract these tourists.
Given that a survey of visitors to the Kent Downs identified that the main motivation
for their visit was the area’s “beauty and tranquillity”, building an ugly development in
the vista from the AONB risks undermining this key attraction.

3.15 Furthermore, the same document details the importance of managing the effort to
bring news jobs into the area in a way that does not undermine industries, including
tourism, that rely on the AONB, calling for:

“The diversification of t h esupmomspthe daydatapea t base
character and speci al characteristics®of the

3.16 The construction of the KIG will considerably undermine the quality of the views from
the AONB, and clearly fails to meet this requirement to protect the “landscape
character” of the AONB.

3.17 Of particular importance in this context is Leeds Castle. Over 900 years old and
visited by 578,072 people in 2008’, Leeds Castle is the 35" most visited attraction in
the UK and of huge importance to local tourism. Unfortunately the views from this
historic landmark and tourist attraction would be spoilt by the construction of this vast
warehousing complex.

4. CONCLUSION

4.1 In conclusion, | invite you to consider the adverse aspects of this proposal in arriving
at your recommendation. May | suggest the key points to consider in the context of
tourism are:

- the proposal is contrary to Government policy, which seeks to encourage rural
tourism and in particular PPS7;

- the proposal is contrary to South East Plan policy on rural tourism TSR2;

- the construction of the KIG will undermine the views from the AONB and thus the
attractiveness of the area as a tourist destination;

- local tourism businesses are deeply concerned about the arrival of the KIG;

- there are better alternative sites and there is no overriding public interests case (see
our Business Case Proof JPG 07 and Opening Statement JPG 01).

® |bid., Page 114
7 Association of Leading Visitors Attractions
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Supporting Documents:

The Economic Impact of Tourism on Maidstone, 2006

The Economic Impact of Tourism
on Maidstone
2006

Prepared by:
Tourism South East
Research Unit
40 Chamberlayne Road
Eastleigh
Hampshire
S050 5JH

TOURISM
SOUTH EAST
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The Volume and Value of Tourism, 2006

Tourism Economic Impact Estimates
1. Summary of results
1.1 Key headline figures for Maidstone for 2006

386,162 staying trips

1,281,001 staying visitor nights

£58,627,109 spent by staying visitors on their trip
3,027,003 tourism day trips

£100,466,227 spent by tourism day visitors on their trip

In total £159,093,336 was spent by all visitors on their trip

* + * + + 2+ »

In addition, expenditure by friends and relatives on visitors, and visitors spend on second homes (i.e.
maintenance) generates a further £11,917,000.

L d

With the addition of other expenditure tourism activity generated £171,010,336 expenditure.

+ Of this expenditure, £160,436,000 translates into direct income for local business; and a further
£48,130,800 of income is generated through indirect and induced effects (a total of £208,566,800
business turnover)

+ This income supported 3,476 FTE jobs and 4,754 Actual jobs

1.2 Volume and value of trips

+ Itis estimated that around 386,162 overnight tourism staying trips were made to Maidstone in 2006. Of
these trips, domestic visitors made 84% of trips (325,161) and overseas visitors made 16% of trips
(51,001).

+ Of all commercial accommodation available to visitors, serviced accommodation (hotels, guest houses
and B&Bs) was the most popular choice among visitors (used by 34% of domestic staying visitors and
44% of overseas staying visitors). Around 4% used caravans ( tents and a further 2% of all staying
visitors used self-catering accommaodation.

+ Significant proportions of both domestic and overseas visitors were accommodated in the homes of
friends and family during their trip to Maidstone (54% and 38% respectively).

+ Intotal, it is estimated that around £58.627,109 was spent by staying visitors on their trip to Maidstone
in 2006. Of this expenditure, 72% was spent by domestic visitors and 38% by overseas visitors.

+ Itis estimated that around 3 million fourism day trips were made to Maidstone in 2006, generating a
further £100,466,227 trip expenditure

+ Intotal, around £159,093,336 was spent on trips to Maidstone in 2006 by staying and day visitors.
26% of this expenditure was made by domestic staying visitors; 11% by overseas staying visitors and

63% by day visitors.

+ Itis estimated that 12% of tofal trip expenditure went towards the cost of accommodation.
Approximately a third of total trip expenditure (32%) was spent in catering establishments and 29%

Tourism South East Research Unit 3
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